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DENTAL LABOR INTERNATIONAL

Brief description:
international

INTERNATAONAL [OURNAL FOR DENTAL TECHNOLOGY

international

e-paper in flip page PDF format: 210 mm wide, 297 mm high, DIN A4

Print documents: printable PDF files

Interview with Jurgen Freitag:
Layering composite like ceramic

Frequency of Publication: 4 times a year

Klaus Ohlendorf:
Simply good pictures

e Publication dates: see schedule on page 6
Advertising deadline: see schedule on page 6

Editorial deadline: see schedule on page 6

1st year, 2025

<
N
S
N
i
~
[
Qo
[=]
-
(8]
o
£
(=]
~
Y
©
o
'—|
[
>
+
(%]
-
'—|
[}
(9]
o
M
o
[®)]
c
o
(%]
o
+
~
[
>
©
<
-
©
[=
o
-
+
©
=
~
[V]
&
=
-
~
o
el
T
-
Lo |
©
+
c
[
©
4

MEDIA GUIDE 2025




DENTAL LABOR INTERNATIONAL

Publisher: Burkhard P. Bierschenck

international Editor-in-chief: Mira Ross-Buttgen

»f +49177 23353 65

About the publisher: PEd mira.ross-buettgen@vnmonline.de
BC Publications International is Chief on duty: Barbara Schuster

a division of BC Publications »F +49 89318 905-29

GmbH, which specializes in pub- P barbara.schuster@vnmonline.de

lishing e-papers and magazines

. - , Publishing, advertisung and sales management:
in various languages. BC Publi-

. ' Elke Zimmermann
cations GmbH is part of the VNM +f +49 89318 905-76 FAX +49 89 318 905-53
Group. PEd elke.zimmermann@vnmonline.de

Advertisung and sales management:
Uwe Gosling

- +4989318905-19

P uwe.goesling@vnmonline.de

Publisher: BC Publications GmbH Bank account:

Minchner Bank eG
Postal address: IBAN DEO8 7019 0000 0009 6327 86
Postfach 12 53, 82141 Planegg, Germany BIC GENODEF1MO1

Office address

Behringstral3e 10, 82152 Planegg, Germany Term of payment:

»f +49 89 318 905-0 2% discount for payment within 5 days of invoicing
FAX +49 89 318 905-53 or10 days net.

Pl info@vnmonline.de

@ www.dental-labor-international.com For advance payment before invoicing 3% discount.

Managing Director: Burkhard P. Bierschenck Special consitions on request.
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Advertisement

format
1/1 page

ADVERTISEMENT FORMATS AND PRICES

Adverti*:sement
format

 1/2 page vertical

' Advertisement
format

1/2 Seite
horizontal .- i :

print space
185 mm x 260 mm
bleed
216 mm x 303 mm*
2.000 Euro (4c)

print space
90 mm x 260 mm
bleed
106 mm x 303 mm*
1.100 Euro (4c)

print space
185 mm x 128 mm
bleed
216 mm x 156 mm*
1.100 Euro (4c)

. Advertisement
: format |
1/3 vertical

Advertisement

format

1/3 page
horizontal

Advertisement
format

1/4 page vertical !

print space
59 mm x 260 mm
bleed
74 mm x 303 mm*
795 Euro (4c)

print space
185 mm x 83 mm
bleed
216 mm x 105 mm*
795 Euro (4c)

*All bleed formats are stated including 3mm.

print space
90 mm x 128 mm
bleed
106 mm x 150 mm*
595 Euro (4c)

Advertisement
format
1/4 page
horizontal

print space
185 mm x 64 mm
bleed
216 mm x 86 mm*
595 Euro (4c)

All measures in width x height




ADVERTISEMENT FORMATS AND PRICES

international Format width x height in mm prices

print space with bleed (only 4c/Euroscala)
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Discounts:

Two Advertisements: 5%
Three Advertisements: 8 %
Four Advertisements: 11 %
Five Advertisements: 15 %
Agency commission: 15%
Six Advertisements: 20 %
Three 1/1 4c Advertisements:

and more 30 %

You get these discounts if you place seve-
ral ads in one year. A year begins with the
publication of your first advertisement.
Title, inserts, bound inserts and additio-
nal technical costs are not discounted.

MEDIA GUIDE 2025

(Al

185 x 260

216 x 303

2.000 Euro

1/2 vertical
1/2 horizontal

90 x 260
185 %128

106 x 303
216 x 156

1.100 Euro

1/3 vertical

1/3 horizontal

59 x 260
185x 83

74 x 303
216 x 105

795 Euro

1/4 vertical
1/4 horizontal

second cover page
third cover page

fourth cover page

90 x 128
185x 64

cover page / double title

106 x 150
216 x 86

216 x 303
216 x 303
216 x 303
216 x 303

Priority Placement (only 4c/Euroscala)

3.999 Euro
2.800 Euro
2.600 Euro
3.000 Euro

Please ask us for further prices for special or priority placements.

Online advertising such as newsletter, website etc. on request

All prices without VAT. Our General Terms and Conditions apply.
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1/2025

Advert.
deadline

15.03.2025

print data
deadline

20.03.2025

publication
date

25.03.2025

. IDS

SCHEDULE AND PRIORITIES

{ main focus

2/2025

20.06.2025

25.06.2025

30.06.2025

Aesthetik

3/2025

20.09.2025

25.09.2025

30.09.2025

. interdisciplinary coordination

4/2025

05.12.2025

10.12.2025

15.12.2025

Comlete prosthetics

Contact:

Uwe Gosling »f +49 89 318 905-19
P uwe.goesling@vnmonline.de

ADVERTORIALS
Advertising wih an editorial service: If you would like more text and space to present your product
or company, simply book an advertorial.

These page(s) look like a regular article in the magazine (only difference: the word “advertisement” is
at the top). Send us your text with pictures and we will present it professionally in the magazine. Talk
about your company, your products, your news, your events, your opinions. Prices on request.




<
[a\}
[
o
i
~
(]
QO
[=]
+
(8]
O
£
(=]
~
Y
©
o
'—|
[
>
+
(%]
o
'—|
(O]
(9]
el
M
o
[®)]
c
el
(%]
-
+
~
(O]
>
©
<
-

iona

ternat

in

Y dental labor

international

MEDIA GUIDE 2025

TERMS AND CONDITIONS FOR ADVERTISEMENTS AND THIRD-PARTY INSERTS

1. “Advertisement order” or “order” in the sense of the following General Terms and Conditions of Business is the contract for the publication of one or more
advertisements of an advertiser or other party placing advertisements for the purpose of distribution.

2. Advertisement orders are to be processed within one year of the conclusion of the contract. In the event of changes to the advertisement prices, in the absence
of other agreements. The new conditions shall also come into force immediately for current orders.

3. The discounts specified in the advertising price list are only granted for the advertisements of an advertiser appearing in a publication within one year.

The period begins with the publication of the first advertisement.

4. The advertiser is retrospectively entitled to the discount corresponding to the actual number of advertisements purchased within the one-year period if he has
concluded an order at the beginning of the period that, based on the price list, entitles him to a discount from the outset.

5. If an order is not fulfilled due to circumstances for which the publisher is not responsible, the client, without prejudice to any further legal obligations, shall
reimburse the publisher for the difference between the discount granted and the discount corresponding to the actual to the publisher. The reimbursement does
not apply if the non-fulfillment is due to force majeure in the risk area of the publisher.

Withdrawal from the advertising order is only possible in justified cases and must be made in writing, at the latest six weeks before the advertising deadline. Up
to 4 weeks before the advertising deadline, cancellation fees of 60% of the advertising price will be charged, after that 80%. Front pages cannot be canceled after
the order has been placed - cancellation fees of 100% will be charged (excluding technical costs). If the early booking discount of 10% for advertisements and
other bookings. It is not possible to withdraw.

6. For the inclusion of advertisements and third-party inserts in specific issues, in specific editions or in specific places of the publication, no guarantee is provided,
unless the client has explicitly made the validity of the order dependent on it. In the latter case the order must be received by the publisher in sufficient time for
the client to be informed before the advertising deadline, if the order cannot be executed in this manner. If the client has reserved the right of withdrawal, this
requires realization a notice period of at least 8 weeks before the month of publication of the respective mailing.

For calendars, no right of withdrawal is possible.

7.The publisher reserves the right to - including individual call-offs within the framework of a - due to origin or technical form according to the standard, factually
justified principles of the publisher. This also applies to orders placed at the counters of the branch offices, at receiving offices or with representatives.

Orders for inserts are only binding for the publisher after presentation of a sample of the insert and its approval binding. Inserts that due to their format or design
give the reader the impression of being a component of the newspaper or magazine or contain third-party advertisements will not be accepted. The client will be
informed immediately of the rejection of an order.

8. The client is responsible for ensuring timely delivery of the advertising text and flawless printing material or the enclosures is the responsibility of the client. For
recognizably unsuitable or damaged printing material, the publisher demands immediate replacement. In the event of errors due to unclear writing, the publisher
assumes no liability for the accuracy of the reproduction. The publisher guarantees the usual print quality for the title booked within the scope of the possibilities
given by the print documents.

9. If the printing of the advertisement is completely or partially illegible, incorrect or incomplete and the publisher is responsible for this, the client is entitled to a
reduction in payment or a replacement advertisement, if the defects significantly impair the purpose of the advertisement. Missing or incorrectly printed control
information does not result in any claim for the client, unless otherwise agreed. Further claims of the client, in particular claims for damages arising from positive
violation of contractual duty, gross negligence and tort are excluded.

Claims for compensation due to impossibility and default are limited to compensation for foreseeable damage and to the amount payable for the relevant adver-
tisement or insert limited. Claims due to absence of assured characteristics are limited to compensation of the fulfillment interest. Complaints of any kind must
be made by the client within 4 weeks after sending the invoice and receipt to the publisher.

10. Incoming requests, messages, cards and address printouts intended for the client are forwarded by the publisher as normal postal items unless the publisher
has a right of retention because the client is in default of payment. In the event of the loss of a shipment, the client has no right to a price reduction.
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TERMS AND CONDITIONS FOR ADVERTISEMENTS AND THIRD-PARTY INSERTS

11.Proofs will only be supplied on express request. The client shall be responsible for the accuracy of the returned proofs. If the client does not return the proof
sent to him in due time, approval for printing shall be deemed to have been granted.

12.1f the client does not pay in advance, the invoice shall be sent immediately, but if possible, within fourteen days of publication of the advertisement. The invoice
must be paid within the period shown on the price list, starting from the invoice date, unless a shorter payment period or advance payment has been agreed in
individual cases. Any discounts for early payment shall be granted in accordance with the price list. If payment for an advertisement is agreed by direct debit in
accordance with the SEPA standard, we shall collect the invoice amount on the fifth calendar day after the publication date of the corresponding issue.

13.In the event of late payment or deferral of payment, interest on arrears and collection costs shall be charged. We reserve the right to assert further claims for
damages caused by default. Promised volume discounts shall lapse if the client fails to pay the invoice on time. In the event of late payment, the publisher may
postpone further execution of the current order until payment has been made and demand advance payment for the remainder of the order. In the event of
bankruptcy and other settlements, any discount shall lapse.

14.0n request, the publisher will supply an advertisement clipping with the invoice. If the nature and scope of the advertising order justify it, up to two full copy
numbers will be supplied. If a voucher can no longer be obtained, it shall be replaced by a legally binding certificate of acceptance from the publisher.

15. Costs for significant changes to originally agreed designs and for the production and delivery of ordered templates and drawings must be paid by the client.

16. In the case of a contract for several advertisements, a fall in circulation shall only give rise to a claim for a price reduction if no higher discounts than those
shown in the price list have been agreed for the advertising price and if a specific circulation figure has been expressly stated in the price list or otherwise and this
falls by more than 30 %. In addition, all possible warranty claims or claims for damages are excluded if the publisher has informed the client of the reduction in
circulation (30% or more) in good time so that the client can withdraw from the contract before the advertisement is published.

17. Print documents will only be returned to the client on special request. The obligation to retain the documents shall end 3 months after the order has expired.
The transportation risk for all print documents returned by the publisher to the client or to third parties shall be borne by the recipient.

18. The place of performance and exclusive place of jurisdiction for both parties is the registered office of the publisher. The contractual relationships are subject
to German law.

Additional terms and conditions for the digital transmission of artwork for advertisements

a) Digital artwork can be sent to the publisher by e-mail or via FTP server.

b) Undesirable printing results (e.g. missing fonts, incorrect screen ruling) which can be attributed to a deviation by the customer from the publisher's recommen-
dations for the creation and transmission of print documents (see page 9 of this price list) shall not give rise to a price reduction claim.

¢) For the transmission of digitally transmitted artwork, only closed files may be used, i.e. PDF or Postscript files in which the publisher has no possibility of chan-
ging the content.

d) If several files belonging together are transmitted, the customer must ensure that these files are sent or saved within a common directory (folder).

e) Digitally transmitted artwork for color advertisements can only be processed reliably with a color proof supplied on paper. Without a color proof, color deviations
are unavoidable and cannot give rise to a price reduction claim.

f) If digitally transmitted artwork is sent to the publisher by CD-ROM, it will only be returned to the customer on special request and for a flat-rate shipping fee of
3.00 euros.

g) The customer must ensure that the transmitted files are free of malware prior to the digital transmission of artwork. If the publisher discovers malware on afile
transmitted to it, this file will be deleted immediately without the customer being able to assert any claims. The publisher also reserves the right to claim damages
from the customer if such malicious software transmitted by the customer has caused the publisher damage. 01/25
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